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                                                        390 Fourth Street, San Francisco, California 94107 Telephone: 1-888-881-6619   

 

 

Monday, July 19, 2017 

 

 

The Honorable Betsy Hodges and Members of the Minneapolis City Council 

City Hall, Room 307 

350 South Fifth Street 

Minneapolis, MN 55415 

 

 

Dear Mayor Hodges and Council Members: 

 

The African American Tobacco Control Leadership Council (AATCLC) wholeheartedly supports the proposal 

before the City Council to restrict the sale of menthol products in the City of Minneapolis.  This proposed 

ordinance can be an important step forward for public health, since we know that 80% of youth aged 12-17 start 

smoking with menthol cigarettes (Ambrose et al., 2015).  Moreover, menthol allows for deeper inhalation and 

greater nicotine intake, thus making menthol cigarettes harder to quit compared to other cigarettes (Ton et al., 

2015; Levy et al., 2011).  The “cool refreshing taste of menthol” heralded by the tobacco industry is just a guise; 

bottom line, menthol allows the poison to go down easier! 

 

Restricting the sale of menthol products also addresses the social injustice associated with the tobacco industry’s 

targeted marketing in marginalized communities. For example, tobacco companies place more menthol 

advertising, larger signage and cheaper menthol cigarettes in African American communities compared to other 

communities (Henriksen et al., 2011; Seidenberg et al., 2010).  Restricting the sale of these products would be a 

major step toward eliminating tobacco-related disparities.   

 

The AATCLC was involved in the initial discussions in Minneapolis about the harms of menthol tobacco 

products.  In 2015, we participated in community conversations with elected officials, community members, 

faith leaders, and other African American community leaders. These conversations focused on the ways tobacco 

products, especially those with menthol flavoring, harm the African American community.  Even though the 

Council did not include menthol cigarettes in its flavored tobacco restrictions at that time, the Council now has 

the opportunity to right this oversight and treat menthol cigarettes in Minneapolis like all other flavored tobacco 

products by restricting their sale to adult-only tobacco outlets. While AATCLC’s focus has been mainly on the 

Black community, we recognize that menthol products are also disproportionately used by women, the LGBTQ 

community, Puerto Ricans, Native Hawaiians, Filipinos, and people with behavioral health issues (CDC, 2010; 

Fallin, 2015; Delnevo, 2011; Hawaii State Dept. of Health, 2009; Euromonitor, 2008; Hickman, 2015). 

 

Formed in 2008, the African American Tobacco Control Leadership Council is composed of a cadre of 

dedicated community activists, academics, and researchers. Though based in California, we have a national 

scope and reach.  We have partnered with community stakeholders, elected officials, and public health agencies 

to inform the national direction of tobacco control policy, practices, and priorities, especially as they affect the 

lives of Black Americans, African immigrant populations, and ultimately, all smokers. The AATCLC has been 

at the forefront in elevating the regulation of mentholated and other flavored tobacco products on the national 

tobacco control agenda, including testifying at the FDA hearings to remove menthol products from the market 

place.  

 

http://r20.rs6.net/tn.jsp?t=kz8nlu9ab.0.0.rmsznzbab.0&id=preview&r=3&p=http://www.savingblacklives.org/
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The AATCLC applauds the City Council for taking up this most important issue facing the public health of your 

city.  The City of Minneapolis has an opportunity to join other cities like San Francisco and Oakland, California 

and to address tobacco-related health disparities by passing the proposed menthol restriction ordinance.    

 

We are counting on you!  

 

 

Sincerely, 

 

 

 

 

Phillip Gardiner, Dr. P.H.  Co-Chair AATCLC 

 

 
Carol McGruder, Co-Chair AATCLC 

 

 
Valerie Yerger, N.D., Co-Chair AATCLC 

  

 

  

 

 

 
 



From: Health
To: Council Comment
Cc: Sando, Allen
Subject: RE: Healthy Living Initiative amending Chapter 281
Date: Tuesday, July 18, 2017 9:52:26 AM

Comments related to the upcoming public hearing.  Thanks.
 

Becky McIntosh, BSN MPH
Director of Planning & Administration
City of Minneapolis – Health Department

250 S. 4th St. – Room #510
Minneapolis, MN 55415
Office: 612-673-2884   Cell:  612-919-3853
becky.mcintosh@minneapolismn.gov
 
 
 
From: Sando, Allen [mailto:allen.sando@bsaw.com] 
Sent: Tuesday, July 18, 2017 9:16 AM
To: Health
Subject: Healthy Living Initiative amending Chapter 281
 
My name is Allen Sando.  I am the operations leader at the downtown Bobby & Steve's Auto
World.  I have worked here at this location for 17 years.  I started when I was 17 years old,
 This has been a great organization to work for.  The company is built on strong values and
leadership.  We foster a culture of growth and people development.  We employ a fast
variety of people form business professionals, college students, first time workers and those
needing a second chance. 
 
I would like to talk belfry about those getting a second chance.  Bobby and Steve believe
strongly in this.  We supply a job, resources, leadership and mentor ship to these people as
well as all our people to help them be the best that they can be. Giving a second chance to
those in treatment or just getting back into the community from incarceration is a great
service to the community and their families.  
 
I bring this up because we strongly believe that passing this new tobacco ordinance will
directly effect our ability to continue to help and serve our people and community.  The
removal of these sales will limit our ability to do so. 
 
We also do not see enough information that the banning of these items will solve the issue of
youth getting there hands on tobacco products. We believe a larger study needs to take place
to show factual results. 
 
We pride our selves with being a responsible tobacco retailer.  We just received a certificate
of recognition from the city of Minneapolis.  We have the technology to scan every id when
selling any tobacco product. 
 
Lastly I ask you to reconsider the passing of this ordinance.  
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=C89514916F9E413385D67C7C7A42AE05-HEALTH
mailto:councilcomment@minneapolismn.gov
mailto:allen.sando@bsaw.com
mailto:becky.mcintosh@minneapolismn.gov


--
Allen Sando
Operations Leader 
Bobby & Steve's Auto World | Phone: 612-333-8900
Facebook  Twitter
 

CONFIDENTIALITY NOTICE: This communication is intended only for the
recipient(s) named above, may be confidential and/or legally privileged, and must be
treated as such in accordance with state and federal laws. If you are not the intended
recipient, you are hereby notified that any use of this communication, or any of its
contents, is prohibited. If you have received this communication in error, please return
it to the sender and delete the message from your computer system.

tel:612-333-8900
http://www.facebook.com/bobbyandstevesautoworld
http://www.twitter.com/bobbyandsteves


 

 

 

 

Dear Mayor Hodges and Councilmembers: 

 

As a health care system headquartered in Minneapolis--dedicated to the prevention and 

treatment of illness and enhancing the greater health of individuals, families and communities--

we write to express our strong support for efforts to reduce the harm caused by tobacco 

products. In 2015, the council voted to restrict the sale of fruit- and candy-flavored tobacco to 

adult-only tobacco shops. We applaud your early leadership and encourage you to now take the 

next step to apply the same sensible restrictions to menthol-flavored tobacco.  

Every day in Allina Health facilities, our caregivers see firsthand the devastation that tobacco use 

inflicts on people’s health and wellbeing. In struggling with their tobacco-related health issues it 

is not uncommon for patients to express their regret in ever having started using tobacco 

products. Prevention should be our primary goal. Collectively, we have the opportunity to 

counter the well-known targeting of youth, African Americans, women and the LGBTQ 

community with Menthol-flavored products. Restricting the sale of Menthol-flavored tobacco 

products to adult-only tobacco shops is a common sense next step in preventing another 

generation from an addiction that will have severe long-term health consequences. 

There is no reason why Menthol-flavored products should be treated differently than other 

flavored products. Menthol cigarettes make it easier to start smoking and harder to stop and are 

just as deadly as their non-menthol counterparts. By adopting this ordinance, Minneapolis will 

once again be making an important statement in support of better health. On behalf of Allina 

Health, we strongly support the city’s efforts to move this important ordinance forward. Thank 

you for your consideration. 

 

 
 

 



424 W Superior St, Ste 202  |  Duluth, MN 55802 
Ph: 218-726-4721    F: 218-726-4722 
 
490 Concordia Ave  |  St. Paul, MN 55103 
Ph: 651-227-8014   F: 651-227-5459   Info@LungMN.org 

 
 

 
  

Please remember the American Lung Association in your will or trust.  

 

 
July 19, 2017 

 
Members of Minneapolis City Council 
350 S. 5th Street, Room 307 
Minneapolis, MN 55415 
 
 
Dear Mayor and Members of the Minneapolis City Council, 
 
I am writing on behalf of the American Lung Association, a non-profit focused on 
eliminating tobacco use and related lung disease, improving overall air quality for 
all and reducing the burden of lung disease on patients and their families. We 
strongly support efforts to restrict the sale of menthol flavored tobacco products 
to adult-only tobacco shops. 

The tobacco industry targets young people with menthol-flavored tobacco 
products. As a result, 44 percent of high school students who smoke use menthol 
cigarettes. Tobacco companies add menthol to tobacco products to cool the 
throat and make them taste better. Menthol cigarettes make it easier to start 
smoking and harder to stop.   
 
This ordinance has the potential to help reduce the health inequities that exist in 
the city of Minneapolis. People of color are disproportionately impacted by 
tobacco-related death and disease. This is no coincidence as these communities 
have also been the target of tobacco industry marketing for decades.  
As members of the Minnesotans for a Smoke-Free Generation and leaders in 
tobacco prevention across our state, we ask you to prioritize the lives of youth 
over tobacco industry profits. Thank you for your consideration. 
 
 
Sincerely, 

 

 

Pat McKone 

Regional Senior Director, American Lung Association of the Upper Midwest 
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Greg Voss 













From: Ritchie, Heidi on behalf of Frey, Jacob
To: cpass@runbox.com
Cc: Council Comment
Subject: RE: Protect Our Kids!
Date: Wednesday, July 19, 2017 10:12:35 AM

Thanks for the email, Carol. Your feedback is much appreciated and I will make sure your comments
are included in the public record.
 

 
From: Carol Pass [mailto:cpass@runbox.com] 
Sent: Wednesday, July 19, 2017 10:11 AM
To: Frey, Jacob
Subject: Protect Our Kids!
 
Dear Council Member Frey,

As a Minneapolis resident and a volunteer for the American Heart Association, I am writing
to urge you to support restricting the sale of menthol flavored tobacco products to adult-only
tobacco stores.

It has been said that menthol cools the throat and masks the harshness of smoking, making it
easier for people, especially kids, to start smoking and harder for them to stop. The tobacco
industry has a long history of targeting African Americans, women, LGBTQ communities
and youth with menthol tobacco marketing. Menthol tobacco use rates are therefore much
higher in these priority populations, with 71 percent of LGBTQ young adult smokers using
menthol products along with 88 percent of adult African American smokers. Additionally, in
Minnesota, over 44 percent of high school student smokers smoke menthol cigarettes.

The City of Minneapolis has an opportunity to protect kids and reduce these health disparities
by restricting the sale of menthol products to adult-only tobacco stores. Taking menthol-
flavored tobacco products out of stores where kids shop like gas stations and corner stores
will decrease youth access and exposure to menthol-flavored tobacco products and
marketing.

Stopping youth smoking doesn’t just prevent future disease and death, it also reduces excess
medical costs, which are an enormous burden on individuals, families and taxpayers. I hope
the City of Minneapolis will continue its history of leadership to reduce smoking by
implementing this heart-healthy policy!

Regards, 
Carol Pass 
2536 18th Ave S

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=AFE080B9944B45CF99E846FF0A07E561-RITCHIE, HE
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Minneapolis, MN 55404 





 
 
 
 
July 17, 2017 

 

The Honorable Betsy Hodges and Members of the Minneapolis City Council 

City Hall, Room 307 

350 South Fifth Street 

Minneapolis, MN 55415 

 

Dear Mayor Hodges and Council Members: 

 

I am the Chief Executive Officer of ClearWay Minnesota, an independent nonprofit that works to reduce 

tobacco’s harm in our state. I am writing to urge you to support restricting menthol flavored tobacco 

products to adults‐only tobacco stores.  

 

The tobacco industry has a long history of targeting youth, African Americans, women, and Lesbian, Gay, 

Bisexual, Transgender and Queer (LGBTQ) communities with menthol tobacco marketing.  Worse, 

menthol flavoring makes it easier for kids to start smoking and harder to quit. Almost 45 percent of 

Minnesota high‐school student smokers smoke menthol cigarettes, compared to 25 percent of 

Minnesota adult smokers. In the LGBTQ community, 71 percent of young adult smokers use menthol 

products.  

 

The City of Minneapolis has an opportunity to protect kids and reduce these health disparities by 

restricting the sale of menthol products to adults‐only tobacco stores. This will make it more difficult for 

youth to access menthol cigarettes and build on the bold steps the City Council previously took to 

restrict the sale of other flavored tobacco products.  

 

Over the past few years, we have been fortunate to participate in the Menthol Coalition, which is led by 

communities most harmed by menthol‐flavored cigarettes. We have joined these communities in calling 

out the tobacco industry’s tactics to hook youth and young adults on menthol‐flavored cigarettes. We 

also know that stopping youth smoking doesn’t just prevent future disease and death – it also reduces 

excess medical costs, which are an enormous burden on individuals, families and taxpayers. I hope the 

City of Minneapolis will continue its history of leadership to fight smoking by implementing this policy. 

Thank you. 

 

Sincerely, 
 

 
 

David J. Willoughby, M.A. 

Chief Executive Officer 

ClearWay MinnesotaSM 

 

P.S. Here is a video that does a nice job summarizing the history and harms of menthol‐flavored tobacco 

products.  

http://beautifullieuglytruth.org/take-action-get-involved/
https://www.youtube.com/watch?v=dl-D_lwG_6Y&feature=youtu.be
















From: Ritchie, Heidi on behalf of Frey, Jacob
To: daevon@stkate.edu
Cc: Council Comment
Subject: RE: Protect Our Kids!
Date: Wednesday, July 19, 2017 10:11:02 AM

Thank you for the email, Debra. Your feedback is much appreciated.
 

 
From: Debra Evon [mailto:daevon@stkate.edu] 
Sent: Wednesday, July 19, 2017 9:48 AM
To: Frey, Jacob
Subject: Protect Our Kids!
 
Dear Council Member Frey,

As a Minneapolis resident and an advocate for the American Heart Association, I am writing
to ask you to support restricting the sale of menthol flavored tobacco products to adult-only
tobacco stores.

It has been said that menthol cools the throat and masks the harshness of smoking, making it
easier for people, especially kids, to start smoking and harder for them to stop. The tobacco
industry has a long history of targeting African Americans, women, LGBTQ communities,
and youth with menthol tobacco marketing. Menthol tobacco use rates are therefore much
higher in these priority populations, with 71 percent of LGBTQ young adult smokers using
menthol products, along with 88 percent of adult African American smokers. Additionally, in
Minnesota, over 44 percent of high school student smokers smoke menthol cigarettes.

The City of Minneapolis has an opportunity to protect kids and reduce these health disparities
by restricting the sale of menthol products to adult-only tobacco stores. Taking menthol-
flavored tobacco products out of stores where kids shop like gas stations and corner stores
will decrease youth access and exposure to menthol-flavored tobacco products and
marketing.

Stopping youth smoking doesn’t just prevent future disease and death, it also reduces excess
medical costs, which are an enormous burden on individuals, families and taxpayers. I hope
the City of Minneapolis will continue its history of leadership to reduce smoking by
implementing this heart-healthy policy.

Thank you for considering these factors.

Regards, 
Debra Evon 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=AFE080B9944B45CF99E846FF0A07E561-RITCHIE, HE
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1760 Hennepin Ave
Minneapolis, MN 55403 









 

 

 

Hennepin County Public Health  

  
Health Services Building, Level 3 MC – L963 612-348-3045, Phone 
525 Portland Avenue South  612-348-3830, Fax 

Minneapolis, MN 55415-1569 www.hennepin.us 

 
 

July 19, 2017 

 

 

RE: Proposed restriction on sale of menthol tobacco products. 

 

 

Dear Minneapolis City Council: 

 

I am writing to you in support of the proposed restriction on the sale of menthol tobacco 

products. This action will benefit the public health of many Hennepin County residents who 

live and work in Minneapolis. Menthol, a flavor additive commonly used in cigarettes and 

other tobacco products, makes it easier for young people to experiment with smoking 

because it masks irritation from the smoke. The result is that nearly half of Minnesota’s high 

school smokers use menthol.  

 

Most of Minnesota’s African American smokers use menthol too. While menthol use is high 

in many communities, use by African Americans is particularly concerning as they are 30-

36 percent more likely to die of lung cancer than non-Latino whites;i and 53 percent more 

likely to die of heart disease.ii Menthol cigarette marketing consistently targets minority and 

low-income communities, resulting in higher smoking rates in these groups.  

 

We are currently partnering with the African American Leadership Forum and local health 

departments of Minneapolis, Bloomington, Edina, Richfield and Saint Paul-Ramsey County 

to raise awareness of the harmful effects menthol-flavored cigarettes have on U.S.-born 

African Americans. We are also gaining community input on what should be done. Through 

a survey of 407 U.S.-born African American residents in Hennepin and Ramsey counties we 

found that: 
- 88% believe tobacco use is a significant health issue in their community; and 
- 86% support more laws to reduce the harms of smoking.iii 

 
Feedback shared at informational events further supports these views. Over 300 people 

attended 15 sessions conducted in December through May. At these sessions, over 200 

individuals completed feedback forms, sharing their thoughts on possible prevention 

strategies. We are continuing to conduct these events and gather this information, but so far 

participants strongly support: 
- limiting the sale of flavored products, including menthol, to certain retailers (such as adult 

only tobacco shops);  
- increasing the minimum age required to purchase tobacco products to 21; and  
- reducing the number and density of stores that sell tobacco products.  

 
Proven tobacco control policies and evidenced-based strategies are necessary to prevent all 

forms of tobacco use, including flavored tobacco products.iv Research predicts that the 

action you are considering will have substantial benefits to public health by reducing the 

http://www.hennepin.us/


                          

 

number of young people who initiate tobacco use and helping those who currently smoke to 

quit. The benefit would be particularly pronounced for the main users of menthol products – 

youth, African Americans and other racial/ethnic minorities, women, and LGBT. 

 

Thank you for your leadership, consideration and concern for the public’s health.   

 

Sincerely,  

 

 
Susan Palchick, Ph.D., MPH 

Public Health Director 

 
 
 
 
 
 
 
 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 

i American Cancer Society, Inc. 2010. "Cancer Facts & Figures 2010."  
ii Center for Disease Control and Prevention. 2010. "Racial Disparities in Smoking-Attributable Mortality and Years of Potential 
Life Lost – Missouri, 2003-2007." Morbidity and Mortality Weekly Report (MMWR), 1518-1522. 
iii Menthol use patterns and perceptions are revealed in a 2016 survey of 407 U.S.-born African Americans in 

Hennepin and Ramsey counties. This survey was made possible by a two-year Statewide Health Improvement 
Partnership (SHIP) grant, which was funded thanks to action of the Minnesota Legislature in 2015. The survey work 
was carried out under the leadership of the African American Leadership Forum. Partners include the Hennepin 
County Public Health Assessment Team — local health departments of Hennepin and Saint Paul-Ramsey Counties, 
Minneapolis, Bloomington, Edina and Richfield. 
iv Neff, L.J., R.A. Arrazola, R.S. Caraballo, and et al. 2015. "Frequency of Tobacco Use Among Middle and High School Students - 
United States, 2014." MMWR Morb Mortal Wkly Rep.  

                                            





llhan Omar
State Representative

District 608

Minnesota
House of
Representatives

7lt1l20t7

Mayor and members of Minneapolis City Council
350 S. 5th Sheet, Room 307
Minneapolis, MN 55415

Dear Mayor and members of the Minneapolis City Council:

I am writing in support of the proposed ordinance to regulate menthol tobacco products in the
same way uts you currently regulate other flavored products. I was present when Minneapolis
took a stand in 2015 to pass a tobacco ordinance that limited the sale of flavored tobacco
products to adult-only tobacco shops. It was a proud moment for me as a Minneapolis resident.
It is not often that we as elected officials can do something that prevents disease and actually
saves lives.

Now is the time to apply the same standard to menthol tobacco as to other flavored tobacco
products.

Menthol is the most common flavor added to tobacco. It gives a cooling sensation that masks the
harshness of tobacco and that makes it easier for young people to start smoking. Menthol
cigarette use among Minnesota high school smokers has more than doubled since 2000. Today,
almost haff((a%) of Minnesota high school smokers who smoke use menthol cigarettes
compared to22%o of Minnesota adult smokers. Tobacco industry targets youth with menthol
products to replace the adult smokers who quit or become too ill to use the product. With young
children of my own, my responsibility to represent the many children and their parents in my
legislative district, I implore you to vote in support of the proposed ordinance.

I support the proposed Minneapolis tobacco ordinance because it will add menthol to the list of
flavored tobacco products that cannot be sold in stores where kids enter. Please support this
ordinance so that we continue to do what is best for our youth.

lffi-*
State Representative

P.O. Box 134'15, Minneapolis, MN 55414
100 Rev. Dr. Martin Luther Jr. Blvd. 55155-1298

FAX: (651) 296-8605 Email: rep.iihan.omar@house.mn
297-9001
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Minnesota House of
Representatives
State Representative
llhan Omar
State Office Buildino
100 Rev Dr Martin Iuther King Jr Blvd
St. Paul, Minnesota SSTSS-tZUe
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Mayor and members of Minneapolis City Council
350 S. 5th Street, Room 307
Minneapolis, MN 55415
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Comments Re: July 24th  Public Hearing on amending  Title 13, Chapter 281 of Minneapolis Code of Ordinances 
relating to Licenses and Business Regulations: Tobacco  Dealers. 

As Director of Convenience Store Operations for Bobby and Steve’s Auto World, I am writing in response to a 
notice by the Minneapolis Health Department regarding a public hearing on an amendment to Title 13, Chapter 
281 of the Minneapolis Code of Ordinances relating to Licenses and Business Regulations: Regulations: Tobacco  
Dealers. 
 
As Bobby and Steve’s Auto World understands, the Health, Environment & Community Engagement 
Committee is considering amending Chapter 281 of the Minneapolis Code of Ordinances relating to Licenses and 
Business Regulations: Regulations: Tobacco  Dealers. 
If approved Bobby and Steve’s locations in Minneapolis would not be able to sell flavored tobacco including 
Menthol, Mint and wintergreen-flavored tobacco. 
 
Bobby and Steve’s Auto World objects to the amendment proposed that limits sales of Menthol tobacco products 
to tobacco shops.  While Bobby and Steve’s Auto World understands that the intention of this change is to limit 
youth consumption of tobacco products, Bobby and Steve’s Auto World contends that this will do little curtail 
use.  However it will do much to damage retailers within the city of Minneapolis that are not tobacco shops.  
 
This ordinance change will result in significant revenue losses for Bobby and Steve’s Auto World and other 
retails a like. 
 
The concern isn’t just the loss of tobacco sales.  While loss of tobacco sales will be a significant blow to our 
business, we must also consider the loss of tertiary sales of other products such as gas, snacks, and beverages.  
Tobacco is a traffic driver and many also purchase other items.   I believe the financial losses will be so enormous 
that job losses could occur given the lower customer base and total sales .  This will be even more relevant for 
other retailers where menthol sales can consist of upwards of 70% of total tobacco sales. Selling tobacco products 
also gives us the flexibility to bring other items into our locations that aren’t as profitable and in some cases are 
even loss leaders, like milk, bread, fruits and vegetables.  
 
We have run this business model for decades and even though the tobacco category is a “dying category” it still 
is the number one category driving traffic to our locations.  Should this change go into effect, we need time to 
transform our business model, and this isn’t an easy task. It requires time, research and education.   
 

 Madalena Morgan 
1221 Washington Ave S 
Minneapolis, MN 55415 
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I also am fearful that local corner markets will close doors and the communities, often with few options to begin 
with, will lose walking- distance retailers if tobacco sales are crippled. 
 
I know that CVS and Target have been used as examples for discontinuing this category and how retailers are 
able to stomach the blow;  however their business models did not rely on tobacco products for sustainability in 
the first place.  Tobacco sales were just a small percentage of their sales. However, convenience stores and 
corners markets do rely on these sales, which average ~35-40% of a convenience stores sales, and even more for 
corner markets. 
 
This amendment is an unfair burden to convenience stores like Bobby and Steve’s Auto World, and will 
only serve to shift sales to tobacco shops and neighboring cities;.  The ban will not lower overall tobacco 
usage. 
 
Convenience stores are a landmark of any city,  the face of the city for travelers, a safe haven for locals.  It’s 
where you stop for directions, a bathroom break and much more.  We keep reinvesting in our facilities to make 
sure everyone has a great experience; however with such a big loss in revenue, any updates will become 
difficult. 
 
We need to research and truly understand the consequences of this ban. Not just from the revenue loss aspect 
but also understand the unwanted consequences.  Will this open our city to a “grey market”? As it is youth gets 
their tobacco products through social sources not from retailers. Will this ban stop that?  Absolutely not. 
 
 According to NACS (The National Association For Convenience & Fuel Retailing), 34% of Minneapolis tobacco 
consumption is through the black market due to the state’s high taxes on cigarettes. In ND we can buy a pack of 
cigarettes for about $5, while in MN the average retail is $9. Will banning menthol products transfer the sale of 
tobacco from licensed, regulated stores to criminals on the street seeking lucrative profits from an illegal 
underground market?  That is what has happened in the past with prohibition and other similar movements. 
 
I also would like to see research on the results expected to happen with this ban on tobacco consumption. 
What’s the projected smoking cessation rate? 
 
To conclude, Bobby and Steve’s Auto World urges the City Council to postpone the Minneapolis Health 
Department’s proposed amendment, and research the positive and negative consequences. 

Warm regards, 

Madalena Morgan 



 

July 31, 2017 
 
City Council President Barbara Johnson 
Minneapolis City Council Members 
350 South 5th Street 
Minneapolis, MN  55415 
 
Dear President Johnson and City Council Members: 
 
On July 14, 2017, the Coalition of Neighborhood Retailers accepted proposals from our 
firm to conduct two economic impact analysis studies on the actual retail impact of the 
Minneapolis flavored tobacco sales ban ordinance that went into effect on January 1, 
2016 and the potential retail impact of a proposed menthol tobacco sales restriction 
ordinance. 
 
It is our understanding that copies of both of these proposals have been delivered to each 
of you.  As noted in the proposals, the timeframe to collect the necessary data, analyze 
the data, and draft an analysis report is eight to ten weeks from the date the proposals are 
accepted.  This means that the tasks outlined in the proposals should be completed by 
September 30th. 
 
We have also been informed that advocates of the ordinance have compiled some data 
and presented information and conclusions about the possible impact of the menthol sales 
restriction ordinance during a public hearing held last week on the matter.  Since we do 
not know the source of the data used, we are unable to comment on the accuracy and 
veracity of the information.  However, we urge you to wait to receive our comprehensive 
economic studies so that you have the benefit of our expertise in forecasting and 
reporting on the financial impact of the flavored tobacco ban and the menthol sales 
restriction. 
 
It is equally important that you as policymakers know that Management Science 
Associates has been in business for over fifty years and we have developed an expertise 
in using analytics and informatics to help various industries answer questions and solve 
problems.  Every day, we analyze data, develop systems, and create IT infrastructure to 
help inform decision-making and forecast outcomes. 
 
Management Science Associates has been providing tobacco-related reporting and 
analysis for over 40 years.  In addition, our firm was selected by the National Association 
of Attorneys General to be an independent, neutral third party for confirming cigarette 
volumes for purposes of the 1998 Master Settlement Agreement between certain cigarette 
manufacturers and the attorneys general for 46 states.  

 
 
 



 

 
Today, Management Science Associates serves institutions and companies across a 
spectrum of industries, from consumer packaged goods, media, IT, medical, life sciences, 
pharmaceuticals, and even the arts.  Our clients include such respected companies as The 
Hershey Company, Pepsi Cola, and Procter & Gamble, just to name a few. 

 
We are working diligently on the economic impact studies for Minneapolis and will 
provide full reports to the Coalition of Neighborhood Retailers upon completion of our 
data collection and analysis.  These economic impact studies will be important to your 
discussions on how to proceed with the proposed menthol sales restriction ordinance. 
 
Sincerely yours, 
 
Don Burke 
Senior Vice President 
_______________________________ 
Information Management Solutions 
Management Science Associates, Inc. 
6565 Penn Avenue | Pittsburgh | PA 15206 
O: +1 412-924-3896  M: +1 412-337-7408       
www.msa.com 

http://www.msa.com/


From: Ritchie, Heidi on behalf of Frey, Jacob
To: Burke, Don
Cc: Council Comment
Subject: RE: Economic Studies on Flavored Tobacco and Menthol
Date: Tuesday, August 01, 2017 10:06:40 AM

Thank you for the information, Don.

 

From: Burke, Don [mailto:DBurke@MSA.com] 
Sent: Monday, July 31, 2017 1:21 PM
To: Frey, Jacob
Subject: Economic Studies on Flavored Tobacco and Menthol
 
Hello Council Member:
 
MSA has been retained by the Coalition of Neighborhood Retailers to conduct two economic impact
studies, one on the actual outcome of the flavored tobacco ban ordinance that went into effect in
Minneapolis on January 1, 2016 and the second on the prospective economic impact of a menthol
restriction ordinance.
 
Please see attached Management Science Associates, Inc. (MSA) letter.
 
Thank you for your time!
 
Regards,
 
Don Burke
Sr. Vice President
_______________________________
Information Management Solutions
Management Science Associates, Inc.
6565 Penn Avenue | Pittsburgh | PA - 15206
Office: +1 412-924-3896
Cell: +1 412-337-7408 - Fax: +1-412-363-6798
www.msa.com
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From: Margaret Reinhardt
To: Council Comment
Subject: Re: Menthol tobacco
Date: Monday, July 24, 2017 8:42:41 PM

I support the restriction on the sale of menthol tobacco products.

I am troubled that Minneapolis considers itself a progressive city, and yet continues to allow tobacco
products to be sold to youth. In particular, the targeting of African-American youth by tobacco
companies and retailers is shameful and contributes to health inequities in our city.

To me, I’d like the city to consider restricting the purchase age of tobacco product to 21. Edina and St.
Louis Park recently enacted this restriction, and our city can also. The city should not put the finances of
tobacco retailers above the health of its citizens. Its time to put those retailers on notice that they
cannot depend upon tobacco sales to youth.

Restricting the sale of menthol tobacco products is one step toward minimizing the “health gap” in our
city.

Sincerely,
Margaret (Peggy) Reinhardt, MPH
Ward 10 Rep. to Public Health Advisory Committee
2733 Girard Avenue S.
55408

mailto:peggy55408@gmail.com
mailto:councilcomment@minneapolismn.gov


MENTHOL TOBACCO
A Pervasive Threat in Minnesota’s  
African American Community
A 2016 survey reveals the Twin Cities African American  
community recognizes tobacco as a serious health problem and 
identifies menthol tobacco as a pervasive threat in the community. 

menthol makes it  
harder to quit

72%

believe tobacco use is  
a significant health issue  
in the African American 

community

88%

According to African American smokers (94 people)

According to Respondents (407 people)

Menthol use patterns and perceptions are revealed in a 2016 survey of 407 U.S.-born African Americans in Hennepin and Ramsey 
counties. This survey was made possible by a two-year Statewide Health Improvement Partnership (SHIP) grant, which was 
funded thanks to action of the Minnesota Legislature in 2015. The survey work was carried out under the leadership of the African 
American Leadership Forum. Partners include the Hennepin County Public Health Assessment Team — local health departments 
of Hennepin and Saint Paul-Ramsey Counties, Minneapolis, Bloomington, Edina and Richfield.

This menthol use and perception information is important in exploring ways to reduce tobacco’s harm among African Americans 
in Minnesota. Engagement and education of members of the local African American community are the focus of the second part 
of the two-year SHIP grant.

believe menthol makes it easier  
for young people to start smoking69%

noticed coupons  
for cigarettes  

in the last 30 days

feel menthol cigarettes  
are marketed to African 
Americans more than  
other racial groups.

61%86%
support more laws  

to reduce the  
harms of smoking

smoke  
menthol  

cigarettes

84%



 

Menthol-Flavored Tobacco Products 
Menthol is a flavor additive commonly used in cigarettes and other tobacco products. Federal 
law currently prohibits the manufacture and sale of flavored cigarettes, with the exception of 
menthol.1 

Menthol cigarette use is high among Minnesota youth and African 
Americans. 
Nearly half of Minnesota high school smokers 
use menthol;2 overall 25 percent of adult 
smokers use menthol.3 

From 2004 to 2014, as the use of non-
menthol cigarettes by youth and young 
adults declined, the use of menthol cigarettes 
among these groups increased or remained 
constant.4 This disparate progress in reducing 
youth smoking rates is likely perpetuated by 
the sale and marketing of menthol 
cigarettes.5 

Additionally, almost one in four Minnesota African Americans are current smokers (compared 
to 14.4 percent of adults statewide), with the vast majority using menthol.6 While menthol use 
is high in many communities, use by African Americans is particularly concerning as they are 30-
36 percent more likely to die of lung cancer than non-Latino whites;7 they are also 53 percent 
more likely to die of heart disease.8 

Menthol tobacco products are serious public health threat. 

Menthol makes smoking easier and more attractive for youth. 
Menthol makes experimentation easier because it can mask 
irritation from smoking. It has a minty taste and smell and produces 
cooling and numbing sensations that reduce the harshness of 
cigarette smoke.9,10,11,12,13,14,15,16 This may encourage youth to keep 
smoking when they would otherwise stop.9  

The use of characterizing flavors began in the 1970s to make it 
easier for new smokers to start, and to become regular smokers 
more easily.17,18,19 
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Menthol intensifies addiction, especially for young smokers. 
Youth who smoke menthol cigarettes are more dependent on cigarettes and show stronger 
addiction to nicotine than those who smoke non-menthol cigarettes.9,10,15,20,21,22 Additionally, 
youth who start smoking with menthol cigarettes are more likely to transition to regular 
smoking than those who start with non-menthol cigarettes.9,22   

Menthol makes it harder for smokers to quit for good. 
A large number of studies show that menthol users have a higher nicotine 
dependence and smoking urge.14 Thus, menthol users have a harder time 
quitting than non-menthol users.23,24 This finding is stronger among African 
American and other minority populations than among white smokers,25,26,27 
despite African American menthol users expressing greater confidence in 
their ability to quit than non-menthol users.28 

Women who smoke menthol cigarettes before a pregnancy are also more 
likely to start smoking again after the pregnancy than those who smoke non-
menthol cigarettes.29 

Industry marketing practices target specific populations. 
Menthol cigarette marketing practices are targeted more toward younger people and African 
Americans than older adults and other racial or ethnic groups.9,10,30,31,32 Menthol cigarette 
marketing has consistently targeted minority and low-income communities.33,34,35,36 This 
strategy results in higher smoking rates among these groups.9,10,37 

Advertising is a strong driver of brand preference, especially among youth, and it is likely that 
price discounts, promotions, product placement, and geographic location have been used to 
drive menthol cigarette preference among youth and young adults as well as the African-
American community.9,10 

Communities are addressing menthol tobacco use. 
The African American Leadership Forum – in partnership with Hennepin County Public Health, 
Bloomington Public Health, Minneapolis Health Department and St. Paul-Ramsey County Public 
Health – recently surveyed residents to learn about menthol tobacco use in local communities. 

It was conducted as part of the Menthol Cigarette Intervention Grant, required by the 
Minnesota Legislature, to deepen understanding of African American use patterns and 
perceptions and attitudes toward menthol tobacco, and it will serve as a basis for community 
engagement and education moving forward.  

Survey results reinforce the need to educate and raise awareness on the harms of menthol 
tobacco use, and they also show that a majority of African American community members 
support new laws to reduce tobacco’s harm. 
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Proven tobacco control policies and evidenced-based strategies are necessary to prevent all 
forms of tobacco use, including flavored tobacco products.38 Effective strategies include price 
increases as well as restricting youth access to tobacco products and exposure to tobacco 
product marketing.39 The Tobacco Products Scientific Advisory Committee of the Food and Drug 
Administration states that “removal of menthol cigarettes from the marketplace would benefit 
public health in the United States.”9 

Learn more at www.health.mn.gov/menthol. 

Minnesota Department of Health 
PO Box 64882 
St. Paul, MN 55164-0882 
651-201-3535  
tobacco@state.mn.us 
www.health.state.mn.us/menthol 

6/1/2017 

To obtain this information in a different format, call: 651-201-3535. Printed on recycled paper. 
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P r o t e c t i n g ,  M a i n t a i n i n g  a n d  I m p r o v i n g  t h e  H e a l t h  o f  A l l  
M i n n e s o t a n s  

July 20, 2017 

 
 
President Barbara Johnson  
Minneapolis City Council 
350 South 5th Street 
Minneapolis, MN 55499 
 
Dear President Johnson: 

Tobacco use is still the primary cause of preventable death and disease, claiming the lives of 
over 6,300 Minnesota adults annually and incurring $3.2 billion annually in medical costs. 
Tobacco is still a problem, and menthol-flavored tobacco threatens our collective goal of a 
smoke-free generation – it is the product of choice for nearly half of high school smokers and 
most adult African American smokers.  

Menthol makes smoking more attractive and addictive, especially youth. Its cool and minty 
flavor can mask the harshness of cigarette smoke, making it easier for kids to experiment. Even 
worse, youth who smoke menthol are more dependent on cigarettes and show stronger 
addiction to nicotine than those who smoke non-menthols. 

Unfortunately, the dangers do not stop with our kids. Menthol makes it harder for adult 
smokers to quit for good. Research shows menthol users are more dependent on nicotine and 
have stronger cravings – they have a harder time quitting than people who smoke non-
menthol. 

Despite the harms, it is no surprise that menthols are the product favorite for so many kids and 
minority populations. Tobacco industry marketing practices are targeted more toward younger 
people and African American communities than other population groups. Menthol cigarette 
marketing has consistently targeted minority and low-income communities, resulting in higher 
smoking rates among these groups. 

A recent local survey conducted by the Minnesota African American Leadership Forum of over 
400 African American residents in the metro area powerfully reinforces the need to address 
these harms. Most survey respondents think tobacco use is a significant public health threat; 
most, including two-thirds of surveyed smokers support more laws to reduce the harms of 
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smoking; and, over two thirds of surveyed smokers believe menthol makes it easier for youth 
people to start smoking. 

We need to do all we can to support a smoke-free generation, and the evidence is clear that 
menthol-flavored tobacco is a serious threat to our youth, African Americans and other 
populations disparately impacted by the health related harms of tobacco. 

Sincerely, 
 

 
Edward P. Ehlinger, MD, MSPH 
Commissioner 
P.O. Box 64975 
St. Paul, MN 55164-0975  

www.health.mn.gov/menthol 

Enclosures:  

▪ Factsheet: Menthol-Flavored Tobacco Products 
▪ Infographic: Menthol Tobacco – A Pervasive Threat in Minnesota’s African American 

Community 
 
cc: Minneapolis City Councilmembers 
 Mayor Betsy Hodges 
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Chair Gordon, Council members, my name is Paul Pentel, 225 Upton Ave S.  I’m an Internist 
and Director of the Tobacco Dependence Clinic at Hennepin County Medical Center.  I’m also a 
member of the Minneapolis Public Health Advisory Committee which unanimously supports the 
proposed amendment. 
  
I want to focus on why the specific strategy set out by the proposed amendment is important.  
The sale of tobacco products to minors is already prohibited, so why do we need further 
restrictions, and what can we expect to accomplish?  The answer is that this amendment isn’t 
about ability to purchase.  It’s about messaging.  It’s about the tobacco industry’s efforts to 
create a market for menthol cigarettes, the most addictive tobacco products available, and to 
position them as starter products for children. 
 
Nearly 90% of smokers start before the age of 18 so we know that kids can get tobacco 
products if they want to.  The issue at hand is what tobacco product will they choose.  Kids see 
ads every day online, in magazines, in stores, reminding them that menthol cools smoke, 
makes it less harsh, easier to inhale and better tasting, features that are deliberately 
engineered into cigarettes to make them attractive to new smokers. Every display of menthol 
tobacco products in a store is a reminder of this message.   
 
Reducing exposure to these messages will reduce the number of kids who try menthol 
products, and it will reduce the number who make the transition from their first cigarette to 
becoming regular smokers. 
 
Council members, I work with smokers every day who are trying to quit. Every one of them 
wishes they had never started.   
 
Thank you. 



Date: 07 /r07

Members of Minneapolis City Council
350 S. 5th Street, Room 307
Minneapolis, MN 55415

Dear Mayor and Members of the Minneapolis City Council,

I am writing on behalf of Pillsbury United Communities, a non-profit organization dedicated to
working with underestimated populations across Minneapolis to foster the resilience and self-
sufficiency of individuals, families and community as a whole. Because of its great potential to help
reduce the health inequities faced by the populations we serve, we strongly encourage you to pass the
proposed ordinance that would limit the sale of menthol tobacco to adult-only tobacco shops in our
city.

Tobacco-related death and disease are bariers that holds too many in our community back.
Furthermore, menthol tobacco poses a unique risk to the people we serve. Communities of color have
long been the target of tobacco industry marketing. Now, African Americans smoke menthol cigarettes
at higher rates and have a much harder time quitting than other populations. Menthol masks the
harshness of smoke and studies show that the tobacco industry has manipulated menthol levels to
attract younger smokers. Curbing menthol use and preventing young people from ever picking up the
deadly habit is one of the most impactful ways we can reduce health disparities in the communities that
we serve.

The Minneapolis City Council led the way in 2015 when they restricted fruit and candy flavored
tobacco products to adult-only tobacco shops. We hope that you will take the next step and treat mint
and menthol flavored tobacco products in the same way. These products threaten the lives of our
community and the people we serve. Therefore, Pillsbury United Communities fully supports the
council's consideration of a menthoi sales restriction.

Please prioritize the lives of young people and communities of color over tobacco industry profits.
Thank you for your consideration.

Sincerely,
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Minneapolis Health Department 
250 South 4th Street, Room 510 

Minneapolis, MN 55415 
TEL 612.673.2301 

 

www.minneapolismn/gov/health 

Public Health Advisory Committee 
 

July 17, 2017 
 

Dear Council Members: 
 

The Public Health Advisory Committee (PHAC) supports amending Minneapolis Code of Ordinance Title 13, 
Chapter 281, which restricts the sale of flavored tobacco products to tobacco-only shops, so that it includes 
menthol products and applies to other tobacco devices, such as blunt wraps, as well. These measures provide 
a clear and effective path toward preventing the initiation of smoking among youth, countering the deliberate 
efforts of the tobacco industry to promote smoking among African Americans and other minority communities, 
and enhancing the ability of smokers to quit. 
 

Amending the existing ordinance to restrict menthol tobacco product sales to tobacco-only shops will help 
reduce exposure to these products among youth and young adults. Additionally, it may also lower smoking 
rates in Minneapolis by reducing the number of adolescents who start smoking and helping existing smokers 
to quit. The committee discussed the impact of menthol tobacco products several times this year. From their 
own personal and professional experiences, committee members shared that there is widespread awareness 
in their communities of the harm caused by menthol tobacco products and targeted advertising to members 
of their communities. 
  
The PHAC is a resident advisory committee for the City of Minneapolis and the Minneapolis Health 
Department. The committee advises the City Council and the Minneapolis Health Department on policy 
matters affecting the health of Minneapolis residents, examines current and emerging public health issues, and 
serves as liaison between the City and the community in addressing health concerns. Twenty members 
represent each ward, the Mayor’s office, Minneapolis Public Schools, the University of Minnesota-School of 
Public Health, Hennepin County Human Services and Public Health, with three members at large. 
 

Healthy youth and adults are central to fulfilling the City’s goals Living Well and One Minneapolis; and the 
Health Department’s goals Thriving Youth and Young Adults and Healthy Weight and Smoke-Free Living. The 
PHAC previously supported the Minneapolis Youth Congress tobacco initiative to limit availability of flavor 
tobacco products, cigarillos/little cigars, and e-cigarettes, and provided public testimony at the public hearing 
for the Tobacco Sales Ordinance change. Additionally, committee members share a desire to see Minneapolis 
take definitive steps in addressing these concerns by closing a gap in the current policy.  
 

There is a strong evidence-based rationale for restricting the sales of menthol tobacco products. Some of the 
most compelling findings include:  
  

1. Menthol cigarette use among Minnesota high school students who smoke has more than doubled 
since 2000, from 20 to 44%.  (Minnesota Department of Health, Teens and Tobacco in Minnesota, 2014 
Update - Results from the Minnesota Youth Tobacco Survey, November 2014.)  
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2. Menthol gives a cooling sensation that masks tobacco's harshness and makes it easier to start 
smoking. Tobacco companies have manipulated menthol levels in cigarettes specifically to broaden 
their appeal to youth. (U.S. Department of Health and Human Services, National Institutes of Health, 
National Cancer Institute, Centers for Disease Control and Prevention. The First Conference on Menthol 
Cigarettes: Setting the Research Agenda. March 21-22, 2002; Atlanta, GA); (Giovino GA, Villanti AC, 
Mowery PD, et al. Differential trends in cigarette smoking in the USA: is menthol slowing progress? Tob 
Control, 2015;24(1):28-37.) 

3. Promotion and advertising of menthol cigarettes are disproportionately directed at people of color. 
Advertising studies also show that menthol cigarette advertising is more highly concentrated in 
storefronts of minority-populated areas, as well as in magazines with African American and 
Chicano/Latino readerships. (Landrine H, Klonoff EA, Fernandez S, et al. Cigarette advertising in Black, 
Latino and White magazines, 1998-2002: an exploratory investigation. Ethnicity & Disease. 2005;15.); 
(Seidenberg AB, Caughey RW, Rees VW, Connolly GN. Storefront cigarette advertising differs by 
community demographic profile. American Journal of Health Promotion. 2010;24(6):e26-e31.) 

4. In the U.S. 88% of African Americans smokers smoke menthol brands compared to 26% of white 
smokers. (Giovino GA, Villanti AC, Mowery PD, et al. Differential trends in cigarette smoking in the 
USA: is menthol slowing progress? Tob Control. 2015;24(1):28-37.) 

5. In Minnesota, 42% of American Indian smokers smoke menthol cigarettes. (Forster J, Poupart J, 
Rhodes K, et al. Cigarette Smoking Among Urban American Indian Adults — Hennepin and Ramsey 
Counties, Minnesota, 2011. MMWR Morb Mortal Wkly Rep. 2016;2016(65):534–537.) 

6. More than 36 percent of LGBTQ smokers smoke menthol cigarettes, with LGBTQ female smokers 
smoking menthols at 42.9 percent. (Fallin A, Goodin AJ, King BA. Menthol Cigarette Smoking among 
Lesbian, Gay, Bisexual, and Transgender Adults. Am J Prev Med. 2014.) 

7. Smokers of menthol cigarettes have a harder time quitting than those smoking non-menthol brands.  
(Legacy. Tobacco Fact Sheet Menthol. http://truthinitiative.org/sites/default/files/LEG-FactSheet-
Topical-Menthol-APR2014.pdf2014) 

Efforts to limit the exposure of youth to menthol tobacco products enjoy widespread support in the public 
health community, and have been called for or endorsed by the American Academy of Pediatrics, the 
American Lung Association, the American Cancer Society, the Campaign for Tobacco-Free Kids, the National 
African American Tobacco Prevention Network, and the American Public Health Association. 

The PHAC supports extending this restriction to other tobacco devices, a category of tobacco product not 
covered by the current ordinance, because the same considerations apply and many individuals use more 
than one type of tobacco product or progress from one to another. The PHAC also notes that the existing 
ordinance restricting the sales of other flavored tobacco products appears to be working well, with good 
compliance and community acceptance. 
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We urge the City Council to continue its efforts to reduce the health burden of tobacco use in Minneapolis by 
acknowledging the harmful effects of adding menthol to tobacco products and amending the existing flavoring 
ordinance to include menthol.  
 
The City of Minneapolis - Public Health Advisory Committee 
 
Dr. Raymond Boyle  Ward 1 
KJ Starr    Ward 2 
Amal Karim   Ward 3 
Akisha Everett   Ward 4 
Jahana Berry    Ward 5 
Kowsar Mohamed  Ward 6 
Dr. Paul Pentel   Ward 7 
Fartun Weli   Ward 8 
Sarah Jane Keaveny  Ward 9 
Margaret (Peggy) Reinhardt Ward 10 
Birdie Cunningham  Ward 11 
Autumn Chmielewski  Ward 12 
Kathy Tuzinski   Ward 13 
Ticiea Fletcher   Mayor’s Representative  
Cindy Hillyer   Minneapolis Public Schools  
Jane Auger   Hennepin County Human Services and Public Health 
Dr. Craig Hedberg  University of MN – School of Public Health 
Joseph Desenclos   Member At-Large 
Joey Colianni   Member At-Large 
Yolonde Adams-Lee  Member At-Large 
 
 





From: Raymond Boyle
To: Council Comment
Subject: comment on menthol restriction
Date: Wednesday, July 26, 2017 10:35:48 AM

My name is Raymond Boyle, I represent Ward 1 on the Minneapolis Public Health 
Advisory Committee. I live at 2331 Roosevelt Street in NE Minneapolis. I have lived 
in northeast Minneapolis for 23 years.
Professionally I have a Ph.D. in public health. I direct the Minnesota Adult Tobacco 
Survey and I lead the research department at ClearWay Minnesota. I am speaking 
on behalf of the Public Health Advisory Committee and specifically I want to direct 
you to the letter of support from the committee.
The public health advisory committee consists of Minneapolis residents from every 
city ward and other key representatives. I want to highlight that all 20 members of 
the committee have endorsed this letter of support. We are asking the city council to 
vote in favor of public health by adopting the restriction on the sale of all flavored 
tobacco products to tobacco-only shops.
In our letter, we highlight the strong evidence-based rationale for restricting sales of 
menthol tobacco. Research is clear that menthol makes it easier to start smoking. It 
appeals to young people and is disproportionately marketed to communities of color.
This is a perfect example of strong public policy that will enhance public health. It is 
important to realize we are not alone, restricting menthol has been endorsed by the 
American Public Health Association, the American Academy of Pediatrics, and many 
other national and local health experts.
It is the unanimous position of the public health advisory committee that you should 
approve this proposal, and make our city an even better place to live. Thank you.

mailto:rboyle7@gmail.com
mailto:councilcomment@minneapolismn.gov




From: Ritchie, Heidi on behalf of Frey, Jacob
To: Scott Latterell
Cc: Council Comment
Subject: RE: Stop Menthol ban
Date: Monday, July 24, 2017 2:51:08 PM

Thank you for the email, Scott. Your feedback is much appreciated and I will make sure it is included
in the public record.
 

 

From: Scott Latterell [mailto:slatterell@outlook.com] 
Sent: Sunday, July 23, 2017 12:47 PM
To: Frey, Jacob
Subject: Stop Menthol ban
 
Dear Councilman Frey,
 
I urge you to not support efforts to ban menthol tobacco sales and instead work on more important,
ongoing issues such as neighborhood streets, safety and cleanliness, as well as business growth and
economic advancement for all.
 
Best regards,
 

Scott Latterell
612-840-9808
 

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=AFE080B9944B45CF99E846FF0A07E561-RITCHIE, HE
mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=15FAAF5AFE8D497B951CEDA34ABAD8C5-FREY, JACOB
mailto:slatterell@outlook.com
mailto:councilcomment@minneapolismn.gov


From: Health
To: Council Comment
Cc: slm96@lpmn.org
Subject: RE: Comments on proposed ban of menthol & flavored tobacco
Date: Tuesday, July 18, 2017 8:38:58 AM

Comments that were submitted via the Health Departments email address.  Thanks.

Becky McIntosh, BSN MPH
Director of Planning & Administration
City of Minneapolis – Health Department
250 S. 4th St. – Room #510
Minneapolis, MN 55415
Office: 612-673-2884   Cell:  612-919-3853
becky.mcintosh@minneapolismn.gov

-----Original Message-----
From: slm96@lpmn.org [mailto:slm96@lpmn.org]
Sent: Tuesday, July 18, 2017 2:09 AM
To: Health
Subject: Comments on proposed ban of menthol & flavored tobacco

To the Minneapolis Health, Environment, & Community Engagement (HECE) Committee,

I would like to comment about the proposed ordinance which would ban the sale of menthol and
flavored tobacco products by all retailers except those deemed to be a "tobacco products shop".

I'll start by saying that I do not use menthol or flavored tobacco. 
Nonetheless, I'm speaking up to defend the rights of other residents in our city -- my neighbors! -- who
do.

I know several adults who like flavored tobacco products.  I also note that this ordinance targets
menthol tobacco, a product preferred by minorities.  Thus, I see this proposed ban as an attack on
individuals in the black community, and therefore, an attempt at racist discrimination.  Perhaps this
ordinance is intended to "protect" them. 
But instead of trying to PROTECT them, perhaps it's time for the City Council to RESPECT them. 
Respecting someone means allowing every individual to make their own choices freely and voluntarily,
and defending the personal decisions they make about their own lives, even if others might disagree
with them.

Furthermore, this ban would amount to "restraint of trade"
(http://www.rotlaw.com/legal-library/what-is-restraint-of-trade/), a violation of antitrust principles by
benefiting some retailers over other retailers.  In effect, it is a form of "crony capitalism".  By banning
some retailers from selling these products, it would restrict competition, which tends to drive up prices. 
Any price increases would disproportionately impact poorer consumers who are least able to afford
higher costs.  Therefore, in addition to harming some retailers, it also harms the poor.

I ask that members of the Committee OPPOSE this proposed ordinance. 
However, if the Committee would like to issue an informal suggestion or recommendation that people
refrain from menthol and flavored tobacco products, backed by whatever arguments you would like to
offer, I think that would be reasonable.  So long as all adults in Minneapolis ultimately retain their ability
to choose the tobacco products of their own preference, and all retailers retain the ability to provide
them to their willing customers.

mailto:/O=EXCHANGELABS/OU=EXCHANGE ADMINISTRATIVE GROUP (FYDIBOHF23SPDLT)/CN=RECIPIENTS/CN=C89514916F9E413385D67C7C7A42AE05-HEALTH
mailto:councilcomment@minneapolismn.gov
mailto:slm96@lpmn.org
mailto:slm96@lpmn.org
http://www.rotlaw.com/legal-library/what-is-restraint-of-trade/


This proposed ban is anti-competition, anti-poor, anti-minority, and anti-choice.  Please respect the
choices that ALL adult individuals make, whether or not you may agree or disagree with them, and no
matter their income level or skin color.

Thank you for your consideration.

Regards,

S.L. Malleck
1935 Bryant Ave S, Mpls
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July 17, 2017 
 
Council Member Frey 
350 South 5th Street, Room 307 
Minneapolis, MN 55415 

Dear Council Member Frey,  

The undersigned organizations are writing to express our strong support for including menthol tobacco 
products in Minneapolis’ current flavored tobacco regulations. The Twin Cities Medical Society is a 
membership organization that represents approximately 4,500 physicians and medical students living and 
working in the seven‐county Twin Cities metropolitan area. Our partners represent thousands of other 
healthcare providers and public health professionals living and working in the Twin Cities who are all too 
familiar with the devastating impact tobacco has on people's lives. In fact, despite significant progress over the 
decades, tobacco remains the leading cause of death and disease in Minnesota. 

The tobacco industry uses menthol tobacco to lure youth into smoking and creates serious health inequities by 
targeting marginalized communities with these flavored products. Including menthol tobacco products in 
Minneapolis' current flavored tobacco regulations will advance the health of our city by addressing a major 
source of tobacco‐related health inequities. This bold step will also protect the next generation from a lifetime 
of addiction to deadly tobacco products and continue the legacy Minneapolis has established as a national 
leader in public health and tobacco control. 

We urge you to support this groundbreaking policy to protect our city from the harms of menthol tobacco.  
We stand behind this ordinance and you. Your leadership is an invaluable asset to our community. 

Sincerely, 
 
Hmong Health Care Professionals Coalition 
Minnesota Academy of Family Physicians 
Minnesota Academy of Ophthalmology 
Minnesota APRN Coalition 
Minnesota Dental Hygienists' Association 
Minnesota Dermatological Society 
Minnesota Medical Association 
Minnesota Medical Directors Association 
Minnesota Section of the American Congress of 
   Obstetricians and Gynecologists 

Minnesota Organization of Leaders in Nursing 
Minnesota Orthopaedic Society 
Minnesota Public Health Association 
Minnesota Radiological Society 
NorthPoint Health & Wellness Center 
Open Cities Health Center 
Rainbow Health Initiative 
Smiley's Family Medicine Clinic 
Twin Cities Medical Society
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